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FAT it B B ALE /) LA A R o L o i R 4
A 35 FH A7 TE I 150 R 2R 44 B R T I
T WETEHT L R T A R
HY AN » JH B 3 I S Y 2R R BRI
AT % g paE R 4R (BIERE » 2003) -
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SR e A R D B2 3R R e 2 B3
FRHELE R (fit) 23 An R sR IS Y - ZERR 5
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(joint-branding) HYEIERIRER Ky RN (Rao
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i s 3. AEETR PR - B EIFAEE
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(2011) 7 it R e o Wk AL A B P A e
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ATVBRIR - o 5 5 S e ot R
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Mg B MR R E . 2R HEER
LR o

g 2
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SR R B Ay ] 2 L BT BTN (A B
ZRFEANE 1 -

i = 1 i ]

AW ST R R 1 B B 8% 51 (factorial
experiment) » L4535 3 fHAEES - B
ATV BRI ~ WIE R B IH
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Factors Influencing the Valuation of Co-branded Museum
Creative and Cultural Products

Sheng-Hsien Lee* Hung-Chou Lin** Ming-Chun Chou***

Abstract

Branding has been considered as a powerful tool for distinguishing companies and prod-
ucts when facing the dynamic business environment, thus resulting in a diversity of brand
strategies. For example, single brand strategy is often followed by brand extension strategy.
The co-branding strategy is widely implemented as it combines the strengths of two or more
brands. As nonprofit organizations focused on social responsibility and in need of financial
support, some museums have attempted to market their activities, and creative and cultural
products via a co-branding model. Previous co-branding studies have mainly focused on the
fit dimension. In the present study, the authors attempted to examine how the valuation of
high/low fit brand mix is affected by the brand awareness of museums and the influence of
art in co-branded products. A factorial experimental design was used in this study with 338
valid questionnaires collected. The results indicate that: 1. Brand fit enhances the valuation of
co-branded products. 2. Brand awareness of museums moderates the relationship between the
brand fit and valuation of co-branded products. 3. Art-influenced co-branded products mod-
erate the relationship between the brand fit and valuation of co-branded products. Based on
these results, policies and implications for brand management of museum creative and cultural

products are suggested and discussed.
Keywords: co-branding, fit, brand awareness, art influence, co-branding valuation
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