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Museum Visitor Studies: Review of Research Methodologies

Tak-Cheung Lau*a-Chih Chen *

Abstract

This article attempts to review recent publications in museum visitor studies from a
research methodology perspective, with special emphasis on areas where further
improvements are needed. The review took a holistic approach to examine the complete
research process comprising the initial research design to final statistical analysis. Thus, the
review began with the question of who will conduct the research in the museum. Different
divisions within museums conduct visitor studies to meet their needs. The next step was the
selection of research methods where the merits of quantitative and qualitative methods were
discussed. The contribution of visitor point of view to the validity of the questionnaires was
then considered. In conducting the analysis, the merits of different visitor attributes as
explanatory variables were examined. Finally, the most crucial part of the research process
is the choice of appropriate statistical analysis procedures, and this is where improvement is
most needed.

Museums allocate resources to visitor studies with an ultimate goal of obtaining a
better understanding of their visitors. This information is then used as a reference in decision
making, such as the development of visitor-centered exhibitions, educational programs and
service quality improvements. If inappropriate research design and data analysis are
conducted, the resulting information will fail to provide a reference framework for sound
decision making, and the position of museum visitor studies as a rigid discipline will be
challenged. 

Keywords: visitor study, research methodology, exhibition evaluation, quantitative research,
qualitative research, visitor attributes, statistical methods

*Associate Curator and head of Exhibits Department, National Museum of Natural Science




